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WELCOME
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BE CAREFUL WHAT YOU ASK FOR.
When Contractor David Fisher said
to Quest Wekiva Parkway Program
Manager Mary Brooks that his wish was
to someday make the cover of a Quest
Magazine, I said, why not? These contractors
are working hard. In addition to their high profile
projects, they are also challenged with creating
a healthier, more diverse work force. Quest has
partnered with many of these contractors throughout the
State of Florida, and together we are creating some positive
momentum and generating much success. In November, Quest Vice President Jill
Cappadoro and I were invited to Florida’s Transportation Headquarters for a briefing.
We were certainly honored to be asked and beyond excited to participate.
Quest is very passionate about Workforce Development. Everyone knows the
importance of keeping these efforts going. We enjoyed strategic discussions on
November 19 with Florida Transportation Builders’ Association (FTBA) outgoing
President Bob Burleson and, at the time, President Elect Ananth Prasad, as well as
with Florida Department of Transportation’s Office of Engineering and Operations
Assistant Secretary Brian Blanchard; Chief Engineer Courtney Drummond; Equal
Opportunity Office State Contract Compliance Administrator Stefan Kulakowski;
Equal Opportunity Office Manager Victoria Smith; Office of Construction Director
David Sadler; Equal Opportunity Office Investigations and Compliance Manager
Michael Klump and Office of Finance and Administration Chief Stephanie Iliff.
Funding is a little bit of an issue, as we are supporting the State of Florida through
grant driven contracts, but we have HOPE that dialogue continues with respect
to continuing this level of industry support. As we move into 2019, we are looking
forward to implementing new ways to support these programs, as well as continuing
our existing work.
So, when I picked up the phone to call David Fisher about his role as our cover boy,
what started as “a funny” resulted in him inspiring me to dedicate this message to
the contractor side of the house. We wanted to get personal, and as a result, we
did. I want to say thank you to Leigh Lilla of David Neslon Construction; Tom Hill of
Prince Contracting; Alejandra Zamora of Pepper Contracting; Roy Arias of Concrete
Services; and of course David Fisher, who represented Superior Construction,
for allowing us the opportunity to join them on site and ask some very personal
questions. We truly enjoyed getting to know them.
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ABOUT QUEST

Quest Corporation of America, Inc.
(Quest) has maintained a reputation
for providing high-quality, professional
creative products and communications
services to various state departments,
federal and municipal agencies, and to
some of the largest engineering and
construction companies throughout the
United States. Owned and operated by
partners Sharlene Lairscey and Jessica
Francois, Quest is licensed and minority
certified (DBE/MBE/SBE/WBE) to serve
nationally.

A HEALTHY ORGANIZATION
Truly a healthy organization, Quest
is one which strategically integrates
employee well-being into our business
objectives and reinforces it through
our established practices on leadership
support, a learning culture, healthy job
quality and people-friendly practices.

OUR CULTURE OF LOVE

Our culture is driven by one thing – LOVE.
Of course, we have revenue targets,
and our goals are financially driven. Our
purpose, however, is about making our
employees and clients happy. We view our
employees as our number one asset, and
at its core is a belief that work/life balance
is always a priority. We share a positive
climate with motivation among workers.
We are transparent, and there is open
communication and trust. And, we believe
no matter what, at the end of the day we
should always have fun.

OUR CUSTOMERS

When we asked David what kind of industry collaboration has to take place to have
a strong On the Job Training (OJT) program. He said, “Partnership. Working with
different communities and getting the word out. Visiting schools in an underserved
part of town to educate kids on the opportunities in the construction industry.” He
said, “Collaboration needs to happen among communities and their leaders and our
industry leaders and partners.” I totally agree!

We believe our goals are ultimately
to build better relationships with
the societies in which we operate, to
initiate open, two-way dialogue seeking
understanding and solutions to issues of
mutual concern. Our customers mean the
world to us. We consistently strive to treat
them fairly, honestly and with integrity,
maintaining product quality and engaging
in responsible marketing and consumer
information practices.

2018 was filled with some challenges, but also with many blessings. I’m confident
that 2019 is going to even be better. As Quest enters our 24th year as the premier
provider of Marketing and Communications products and services, we continue to be
dedicated to our government clients, to all of the professional services engineering
firms, to the contractors doing their best to build great infrastructure, and of course
to all of our customers nationwide.

Be Informed is published by the
Corporate Communications and
Marketing Department of Quest
Corporation of America, Inc.;
17220 Camelot Court,
Land O’ Lakes, FL 34638

On behalf of my daughter and now partner Jessica Francois and our entire
organization, thank you for your confidence.
With much love always,

Jessica Francois, Editor-in-Chief,
Jessica.Francois@QCAusa.com
Chip Boeckh, Design Manager,
Chip.Boeckh@QCAusa.com
Front cover imagery by
Matthew Lee, previous Editorial Intern

CONGRATULATIONS, KEVIN J. THIBAULT

G

OVERNOR RON DESANTIS announced
that Kevin J. Thibault, P.E., former
Southeast Regional Senior Vice President
of TranSystems Corporation, will serve as
Secretary of the Florida Department of
Transportation (FDOT) for the DeSantisNuñez Administration.
Thibault has extensive
experience in the private
and public sectors, and
previously served for
many years at FDOT.
“Kevin is a proven leader
in state government and
the private sector,” said
Governor Ron DeSantis.
“One of the most
pressing issues facing
our state is the need to
relieve congestion and
continue modernizing
our transportation system. As he returns to FDOT,
I know Secretary Thibault will work hard to achieve
the mission of providing a safe transportation system
that ensures the mobility of people and goods,
enhances economic prosperity and preserves the
quality of Florida’s beautiful environment.”
SOURCE: Office of Governor Ron DeSantis

A TRIBUTE TO
BOB BURLESON

A

As the
third
largest
state in the nation
with over 20 million
residents and
welcoming over
116 million visitors
each year, Florida is a national leader
in transportation and an international
destination for commerce and
tourism. Florida’s historic economic
recovery in recent years was built on
record investments in transportation
infrastructure and served as an engine
for job creation. Floridians and visitors
alike depend on Florida’s world-class
transportation infrastructure to live,
visit, work and play.” – Michael J. Dew,
past Transportation Secretary
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GOING THE EXTRA MILE

WELCOME,
ANANTH PRASAD

A
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FTER BEING NAMED president-designate
FTER A 30-YEAR career leading the Florida
of the Florida Transportation Builders’
Transportation Builders’ Association,
Association (FTBA) in November 2017, Ananth
President Bob Burleson has retired. In
Prasad has officially assumed the position of
1989, he assumed the chief executive
President. With more than 25 years of experience in
post at FTBA when the association was facing
the transportation industry, Ananth previously lead
serious fiscal challenges. Consistent with FTBA’s
HNTB’s transportation practice by developing
advocacy mission, Bob led hardand directing strategies that enhance the
fought legislative victories on
firm’s service to state departments of
the industry’s behalf. Under his
transportation across the country. Prior
leadership, the association helped
to joining HNTB, he spent 22 years with
secure in 1990 the largest funding
the Florida Department of Transportation,
increase for transportation in
where he most recently served as secretary.
Florida history. He championed
During his tenure, he led the agency with a
legislation that doubled fines for
budget of $10 billion and 6,500 employees,
motorists in construction zones in
responsible for providing a safe and efficient
1996. He helped create the “Stop
transportation system to the fastest growing
Highway Robbery” campaign to
state in the country. Combined with his
prevent legislative sweeps of the
extensive leadership experience, Ananth’s
state’s transportation trust fund
comprehensive understanding of the U.S.
in 2004. And in 2010, he helped
transportation industry’s current state
marshal industry opposition and
FROM LEFT TO RIGHT: Jay Burleson, Bob
and future direction allows him to provide
secured a veto by Governor Charlie Burleson, Stacy Heidel, Ananth Prasad
leading-edge recommendations to U.S. departments of
Crist that stopped a raid on state transportation
transportation and the media.
funds. We’ll miss you, Bob!
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PROVIDING SECOND
CHANCES
WORKFORCE DEVELOPMENT TEAM
TARGETS NORTH FLORIDA

Q

UEST ACTIVELY CONNECTS various communities
with transportation construction firms that are
hiring. As the Construction Careers Consultant for
the Florida Department of Transportation (FDOT),
Quest manages the OnBoard4Jobs Construction
Careers program and the Roads to Jobs Life Skills
for Construction Careers Program.

Kelsey Morrow explains the training program to a job fair attendee.

Quest’s Stephanie Araujo and Kelsey Morrow represented
transportation contractors at the Second Chances Job Fair hosted
by the Clara White Mission in Jacksonville, Florida, in December.
Just in time for the holidays, a coalition of local nonprofits, agencies,
and churches came together to celebrate second chances and
help connect several individuals to employment opportunities.
This job fair was open to anyone who is looking for work, with a
special focus on helping people to discover the many opportunities
available to them. In addition to businesses seeking to hire, there
were various community nonprofits on site to share about their
programs and offerings, including pro bono
attorneys to share information and brief counsel.

Labor shortages in the
construction industry
remain significant and
widespread. The best
way to encourage continued
economic growth, make it easier
to rebuild aging infrastructure
and place more young adults
into high-paying careers is to
address construction workforce
shortages,” said Ken Simonson,
chief economist for the Associated
General Contractors of America,
which surveyed more than 2,500
companies.
Source: Tampa Bay Times

The shortages span
the trades, with pipe layers, heavy equipment operators, truck
drivers, carpenters, concrete workers, pipefitters and welders in
particularly high demand. Companies big and small are feeling the
pinch, making these Florida statewide programs all the more relevant,”
shares Quest Vice President Jill Cappadoro.

FOCUS ON
CONSTRUCTION
BE INFORMED
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Kelsey Morrow

ONBOARD4JOBS PARTNERS WITH PENSACOLA
STATE COLLEGE FOR JOB FAIR

Q

UEST’S STEPHANIE
ARAUJO, Rasheia
Freeman and Kelsey
Morrow facilitated the
Northwest Florida
Construction Jobs

Fair on December 4 in partnership
with Pensacola State College to
help fill available positions with
construction contractors working
in Escambia, Santa Rosa, Okaloosa
and surrounding counties. A major

Rasheia Freeman

focus of Quest’s statewide construction
careers and workforce development efforts
is to organize and facilitate these job fairs
on behalf of the Florida Department of
Transportation’s (FDOT) OnBoard4Jobs
Construction Careers program.

Northwest Florida has hundreds of millions of dollars-worth of
road and bridge construction activity underway. Coupled with
the damage to some roadways from Hurricane Michael, there is
a critical demand for additional workforce in the area. Quest is
pleased to have a part in helping FDOT and their construction contractors
meet that demand,” said Program Manager Stephanie Araujo.

LAUREN O’NEILL

O’NEILL BRINGS A STRONG BACKGROUND
IN STRATEGIC COMMUNICATIONS

Q

UEST IS PLEASED to welcome Lauren O’Neill to our
Southwest Florida team as Communications Manager. Lauren
previously served as a public involvement and community
outreach specialist on multi-million dollar utility projects
across the state of Florida.
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Welcome

Prior to her marketing and public relations career, she was an awardwinning television news journalist of nearly a decade having worked as an
on-air reporter at TV stations in West Virginia, North Carolina and, most
recently, West Palm Beach. As a former journalist, she prides herself in
finding a “news hook” in any story and understanding the importance of
clear, concise communication.

We’re very excited to bring her skillset to the table. Lauren has a proven
track record in creating and implementing public relations and media
campaigns, conceptualizing social media content to align with PR strategies,
creating external communications direct to stakeholders, and creating content for
blogs, websites and e-newsletters, and more,” said Quest Southwest Florida Business
Unit Leader Yvonne McClellan.

GETTING THE
INFORMATION OUT THERE
REQUIRES EFFECTIVE COMMUNICATION

W

The project was designed to take stormwater
run-off from the US 17 area and channel it
into Dinner Lake, which is downhill from the
roadway. Before the project began, one house
in the neighborhood flooded every time there

The project is now complete,
and the neighborhood has been
improved; all the noise and
inconvenience for the citizens is a
thing of the past.

Understanding the importance of
the project and conveying that
information to local citizens is a
critical step to get their “buy in”.
Making sure they are informed
about when roads will be closed
and where to park their cars while
construction is happening are
things they need to know. Corine
visited the neighborhood weekly
to talk to the neighbors about
what was happening and make
sure they were informed about
issues that would affect them
getting in and out of the area
during the day.

It is so
important
that
we leave a good
impression. Keeping
folks informed and
making sure they
know who to call if
they have a problem
and being on a first
name basis with
them makes all the
difference in the
world,” says Corine.
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was a hard rain. The drainage pipe
needed to be placed along the
side of Claudia Avenue, which is
where the quaint neighborhood is
located.

BE INFORMED

HEN CONSTRUCTION IS
happening in your front yard,
chances are you’re not going to
be very happy about it. Recently,
a quaint, quiet, lakefront neighborhood in
Sebring, Florida, was the site of some muchneeded drainage improvements. According to
Assistant Vice President Diane
Hackney, “Quest Senior
Communications Manager
Corine Burgess uses her
communication skills on
the SR 17 and Claudia
Avenue drainage project
by interacting with the
Florida Department of
Transportation District
One, local government,
contractors, inspectors
and citizens in this small neighborhood to
ensure a meaningful flow of information is
reaching residents about the project.”
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COORDINATION, COORDINATION,
COORDINATION!
BRINGS TRANSPORTATION PARTNERS TOGETHER

Q

UEST SENIOR COMMUNICATIONS
Manager Corine Burgess assists the
Florida Department of Transportation
(FDOT) Heartland Operations staff
in coordinating meetings with the
six Southwest Florida counties in the
Heartland area.

Lessening confusion within and amongst
government entities will ultimately eliminate
confusion when dealing with the public.
Communication helps ensure the safety of
governmental staff and the public regarding
transportation matters.
Under the leadership of Heartland Operation’s
Engineer, Nik Patel, Corine attends each
meeting, coordinates with invitees, provides
agendas, maps and local project information,
and takes meeting minutes.
These County Coordination meetings
consist of assembling FDOT and county
staff to discuss topics including lines of
communication (who to contact and when),
involvement in the Community Traffic
Safety Team meetings, coordination during
disaster situations, responsibilities concerning
responding to an accident and FDOT right-ofway matters. Toward the end of each meeting,
there is always time to discuss any issues or
concerns from both parties. It’s a great way
to communicate and find out how we can all
assist each other regarding transportation
concerns.
As far as safety goes, knowing who to
contact during emergency situations

BE INFORMED
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The solution to
eliminating confusion
within government is
simply to communicate
effectively with each
other, and Quest takes
pride in being a part of
that solution.

In a
matter
as important as
transportation,
it’s good to be on
a first name basis with
our transportation partners.
Especially in the event of a
disaster, such as a hurricane, it
is vital to communicate with all
the parties involved in resolving
an issue,” stated Corine.
is vital to ensure that roadways are safe and clear for
motorists. Corine serves as the point of contact in the
Heartland area in these circumstances. FDOT staff informs
Corine about information regarding state roads and she
relays that information to the counties and cities. In turn,
the counties and cities contact Corine, and she relays
their information to FDOT staff. This process eliminates
confusion and saves time when there is an emergency.
As for citizens, transportation matters are generally of extreme
importance. Everyone has some place they need to go. So,
a blocked roadway or detour could ruin someone’s day and
have even a more negative impact in emergency situations.
Communication within government alleviates confusion for
citizens when issues arise. For example, if a citizen calls the
county when it’s an FDOT issue, the county staff would be
aware of who would take care of that particular issue and
relay that information to the citizen. Government can be very
confusing to the public; they don’t always know who to contact
for specific transportation concerns. By governmental entities
being on the same page and in constant communication, this
problem is eliminated.
Plans are in place to hold meetings with the towns and cities
within our Heartland area soon. “I am excited to build closer,
stronger relationships with all of our governmental partners;
it’s nice to meet all the people and get to know them and how
I can make their jobs easier when it comes to communicating,”
said Corine. “It’s a win-win.”

STAKEHOLDERS PLEASED WITH FINAL OUTCOME OF PROJECT

T

HOSE WHO LIVE and visit South Cape in Cape
Coral, Florida, are set to experience a whole new
look and feel with the completion of the vibrant SE
47th Terrace Streetscape project.

Chris-Tel Construction began the project, which
encompasses a one-mile stretch of downtown South
Cape, in February 2018 and worked diligently to
complete it on time by the end of December. Over the
last ten months, Quest worked closely with the project
team to keep the public informed and bring to light all
the hard work of the construction project team.

| COLLABORATION IS KEY

GRASSROOTS COMMUNICATIONS
BRINGS RAPPORT FOR SE 47th
TERRACE STREETSCAPE PROJECT

area a fresh look with new landscaping lining the
streets leading to unique, locally-owned restaurants
and businesses, beautiful brick-paved pathways
for pedestrians, and a roundabout to keep traffic
flowing smoothly and safely. All the while, the Quest
team touted Chris-Tel’s efforts to minimize road
closures as much as possible and maintain all access
to the nearly 200 businesses in the project limits.
This project took place in a populated, highly-visible
part of town, so our team took a decidedly proactive
approach to public information by:
• Creating and distributing traffic advisories,
news releases, and maps;
• Organizing a groundbreaking event,
and informal pop-up meetings to share
construction progress updates;
• Building and maintaining a Facebook page
specific to the project and conceptualizing and
creating social content;
• Designing and maintaining a project website;
• Monitoring news coverage and online dialogue
of the project and responding, as needed; and
• Building relationships with impacted
stakeholders, including businesses, citizens and
more, to address their questions and concerns
by phone, in person or through e-mail.

Beautification enhancements, newly paved roads, and multi-use paths
for bike riders and pedestrians are just some of the improvements part
of the SE 47th Terrace Streetscape Project in Cape Coral.

| QUARTER 4 2018

We’re so thrilled to see the final outcome. The
goal was not only to transform downtown
South Cape into a multi-modal corridor, but
also to provide lasting critical utility infrastructure
that will benefit the area for years to come,” said
Quest Southwest Florida Business Unit Leader Yvonne
McClellan, public information specialist for the project.

BE INFORMED

Through our public information efforts, Quest’s
Southwest Florida team raised awareness about the
new water, sewer and irrigation lines, as well as new
fiber optic systems to power upgraded streetlights
and support other future improvements. Quest also
shared Chris-Tel’s vast accomplishment in giving the

“Our goal was to make sure stakeholders and
community members had as much information as
possible on the project so they could know what to
expect,” said Yvonne. “We made sure we were on
site regularly monitoring the progress, attending
construction staff meetings, and often going doorto-door to talk with business owners in person, as
needed. When stakeholders know they have a point
person they can easily contact with questions, it can
make all the difference in terms of how they feel
about a project.”
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SAVE A LIFE

QUEST SERVES COMMUNITY
TRAFFIC SAFETY TEAM

Q

UEST PROUDLY CONTINUES to support Tindale
Oliver and the Florida Department of Transportation
(FDOT) District Two with administrative and public
involvement activities for the Community Traffic
Safety Team in Northeast Florida.

Administrative Support Specialist
Christine Aronow remains embedded
in the FDOT Urban Office in
Jacksonville supporting the team
coordinator with setting up folders
for monthly meetings, updating
the database to document public
concerns, scanning documents, shipping items that have
been requested, compiling data for quarterly review, and
keeping track of shipping and inventory.
According to FDOT, Community Traffic Safety Teams (CTSTs)
are locally based groups of highway safety advocates that are
committed to a common goal of improving traffic safety in
their communities.
FDOT states that CTSTs are multi-jurisdictional, with members
from city, county, state, and occasionally federal agencies,

The work of the CTST is
critical and I’m happy
to continue supporting
the team,” said Christine.
as well as private industry representatives and local
citizens. CTST boundaries are determined by the
organizations comprising the team and can be a
city, a portion of a county, an entire county, multiple
counties, or any other jurisdictional arrangement.

SURVEY FOR SAFETY

QUEST SUPPORTS COMMUNITY TRAFFIC SAFETY EFFORTS

I

N COORDINATION WITH client Tindale-Oliver, Quest
captured dozens of pedestrian surveys at key crosswalk
locations along Atlantic Boulevard in Jacksonville,
Florida, one of the city’s busiest corridors. According to
Business Unit Leader Nick Lulli, “The goal was to gauge the
public’s response to safety messages installed by the Florida
Department of Transportation District Two on traffic signal
control boxes.” Senior Communications Manager Karen
Harrell also supported this task. “We love interacting with
the community every chance we get,” said Karen.

BE INFORMED
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Karen Harrell
conducting the
survey with a
community member.

It was rewarding to gather
feedback and know that the
future plans of our safety programs could
be impacted by this data.” - Nick Lulli
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TRANS4MING SW 6TH STREET
NORTHEAST FLORIDA TEAM SPEARHEADS RIBBON
CUTTING CEREMONY

Most recently, Quest
organized a ribbon cutting
celebration for the opening
of SW 6th Street. The
celebration featured food
trucks, speakers and invites to
the surrounding community.
Quest’s Karen Harrell, Nick
Lulli, Sandee Launch, and
Ashley Lay provided on-theground support for the event.

This $3.3 million
project reconstructed
the road between
West University
Avenue and SW 5th
Avenue with sidewalks
and trail, drainage
improvements,
decorative LED
lighting,
streetscaping
and landscaping.
The project
included a new
roundabout at SW 4th Avenue.
This project was a publicprivate partnership between
the City of Gainesville and Trimark
Properties. The changes show the
city’s dedication to the Complete
Streets and Vision
Zero concepts
which mean
safe access
for all
users,

Karen Harrell

Quest continues supporting the City with
marketing, public engagement and
creative services in 2019!

Sandee Launch
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PROUDLY SUPPORTING
NORTHWEST FLORIDA

including pedestrians, bicyclists, motorists
and transit riders of all ages and abilities.

PUBLIC INFORMATION SERVICES CONTINUE ON GEC

JACKSON
WALTON

WASHINGTON
BAY

GADSEN
LEON

CALHOUN
LIBERTY
GULF

WAKULLA

FRANKLIN

on bridge supports on U.S. 331 in Walton County, it is
always interesting to learn more about the technology and
systems being used.
“Being part of this contract and being able to understand
what other ways we can assist the District is crucial for me
and for Quest. We’re here for the long haul, and because of
that, I want to be able to continue to support District Three
in as many ways as I can,” said Quest Northwest Florida
Business Unit Leader Ashley Lay.

Working with HNTB and the District Three
Public Information Office has been really
rewarding,” said Ashley.
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From projects such as Dynamic
Message Signs in Santa Rosa
and Okaloosa counties, and
cathodic protection systems
that help control corrosion

HOLMES

BE INFORMED
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UEST IS PRIVILEGED to support Professional
Engineering Consultant HNTB on the Florida
Department of Transportation District Three
General Engineering Consultant contract.

Nick Lulli

JE
FF
ER
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N

Q

UEST CONTINUES
TO support the
City of Gainesville
Public Works
Department and Community
Redevelopment Agency with
the Trans4ming East
GNV project.
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PROUD TO BE #850STRONG
FLORIDA PANHANDLE COMES TOGETHER FOR
HURRICANE RECOVERY

H

URRICANE MICHAEL MADE landfall near
Mexico Beach, Florida, as a category 4 storm
on October 10. This day changed the lives of
Northwest Floridians. The devastation was far
reaching in places not only along the coast like
Mexico Beach, Panama City and Lynn Haven,
but also in small towns in the northern part of the
Panhandle such as Fountain, Chipley and Marianna.

the roads while many of their own homes had
been damaged and even some were complete
losses. All departments stepped in and did what
was necessary. FDOT Project Manager Jason
Williams recently described how he spent the
days after the storm with a chainsaw clearing
trees from the roads. While areas on the west
side of the Panhandle, like Pensacola, did not
have any damage from the storm, they sent
their resources and crews to the communities
needing assistance.
With great tragedy and devastation also comes
hope. The communities banded together to
help each other, and what a beautiful thing
it was. People brought in supplies and food
and helped clean up and rebuild. Ashley gives
this story as an example, “My dad lives in
Marianna ,and I spoke to him during the eye of
the hurricane. The couple who lives across the
street from him were riding out the storm and
with no warning, the whole front wall of their
two-story home fell to the ground in pieces. My
dad waved them to seek shelter in his home and
they have lived with him in the months to follow
as they try to secure a new place to live. What
a moving example of kindness and love this has
been to me!” There are so many more stories
just like this that have risen from the aftermath
of Hurricane Michael.

Satellite view showing the size of Hurricane Michael as it made land
fall on the Panhandle of Florida.

Quest Northwest Florida Business Unit Leader Ashley
Lay describes, “Early on as the storm passed, the
impacts were not realized as lines of communications
were completely knocked out. It was not until the
following days that the damages truly came to light
as rescue and aid workers deployed to the areas most
affected and reported back.”
BE INFORMED
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Traveling through affected areas was a challenge
as many roadways had been blocked by downed
trees and powerlines. The Florida Department of
Transportation (FDOT) District Three, joined by other
FDOT personnel, contractors and consultants from
all over the state, began working to repair and clear

A collapsed bridge in Mexico Beach two days after
Hurricane Michael struck. Source: The Washington Post

The resiliency of the Panhandle of Florida has shown in the days,
weeks and months and will continue in the years to come following
the hurricane. This storm has forever changed not only the
landscape, but also the lives of Northwest Floridians. Together the
community is #850strong.

INAUGURAL EVENT RESCHEDULED FOR APRIL

T

HE NORTHWEST FLORIDA
Construction Career Days was on
track for a successful inaugural event
on October 18 and 19. There was
great momentum and excitement as the
event was only a week away, and then
Northwest Florida was hit by Hurricane
Michael. While the venue and the schools
scheduled to attend had no damage,
the decision was made in the days after

the storm to postpone the event. The personnel and resources
that would be used to host the event in Santa Rosa County were
needed for search, rescue and recovery work.
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NORTHWEST FLORIDA
CONSTRUCTION CAREER DAYS

The Construction Career Days Committee in Northwest Florida
has since met to reschedule the inaugural event! The first annual
Northwest Florida Construction Career Days will be held
April 16-17, 2019. Escambia County schools will attend on
Tuesday, April 16, and Santa Rosa County schools will attend on
Wednesday, April 17.
The committee has resumed
monthly planning meetings to
prepare to bring the students to the
June Ates Arena in April in order to
learn more about the opportunities
available in the construction
industry.

If you are interested in finding out more about this event or getting involved,
please visit the website: https://ccdfl.org/northwest-florida.

CONNECTING
COMMUNITIES

331

US 331 PROJECT COMPLETE

W

EATHER AND PROPERTY acquisition delays and
unexpectedly-found tombstones – Quest, along with
the rest of the US 331 team, conquered these obstacles
during the four-year project to widen US 331 in Walton
County, Florida, from two lanes to four.

As a major north-south arterial
route in the Panhandle, adding
additional lanes, turn lanes and
crossovers increases capacity
for local commuters and
visitors headed to and from
the beaches.

Upgraded Drainage

A total of 28,070 linear feet of
drainage pipe was installed and 11
new stormwater retention ponds
constructed along the corridor to
help eliminate standing water
from travel lanes, creating safer
driving conditions.

Increased Traffic Capacity
Additional lanes help decrease
traffic congestion at busy
intersections on the north and
south ends of the project. The
average daily traffic count on
U.S. 331 at Coy Burgess Loop is
16,500 vehicles and 15,600
at State Road 20.

Improved Access

The new access road, constructed
behind restaurants at Exit 85 off
I-10, creates easier access to and
from U.S. 331 and increases
economic development
opportunities on the east side
of the roadway.

Improved, Safer Ride Surface
A total of 118,740 tons of asphalt was
poured to construct new lanes and
reconstruct existing lanes on the 12
miles between State Road 20 in
Freeport to I-10 in DeFuniak Springs.
Additionally, flattening curves along
the corridor helps improve sight
distance for drivers.

Streamlined Evacuation

The new four-lane highway will
make northbound coastal
evacuations during a hurricane
or other states-of-emergency
flow faster and provide first
responders quicker drive times
to and from the coast
and area hospitals.

Through the twists and turns of the project,
Quest’s Northwest Florida team created
newsletters, developed and maintained social
media, wrote press releases and attended
meetings designed to keep the public
informed, onboard and excited about this
important project.
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Quest provided public information services for the northernmost
project which connects US 331 to Interstate 10 and SR 20 in Freeport.
The 12.2-mile project completed the 24-mile corridor from South
Walton County to Interstate 10. The project began in September
2014 and was completed Fall of 2018 but was delayed by multiple
tropical storms and the discovery of a tombstone during clearing and
grubbing operations.

Enhanced Travel Benefits

BE INFORMED

To residents of Walton County, US 331 is a transportation and
economic lifeline. In 2013, the Florida Department of Transportation, in
partnership with Walton County and its citizens, began three projects
with the goal of reducing congestion, creating jobs and moving people.
The three projects – all Design-Build – were awarded to three different
Construction Engineering & Inspection firms who worked cooperatively
to ensure the traveling public would view the 24-mile corridor as a
coordinated effort. US 331 is the primary route connecting Alabama
and Interstate 10 to the beaches in the southern portion of the county.
The highway also serves as the principal hurricane evacuation route.
Quest played an integral part of the coordination effort, partnering with
RS&H on one of the three projects.

U.S. 331 OPEN FOR BUSINESS SUMMER 2018
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THIS BRIDGE HAS A STORY

LOCAL BOY SCOUT TROOPS VISIT CROSSTOWN PARKWAY

T

HE CROSSTOWN BRIDGE Project
Contractor Archer Western, together with
Project Team Target Engineering, Cardno
and Quest, welcomed local Boy Scout
Troop 448 as well as Cub Scout Packs 448
and 882 to tour the bridge construction site
in October in Port St. Lucie, Florida.

On the west side, the contractor explained deck pours and
bridge aesthetics. The troops watched the crew pull sheet
pile from the Coral Reef Waterway as they were removing
the last piece of the temporary trestle on the west side.
Archer Western then hosted a pizza luncheon, and the
team was able to speak one-on-one with the kids.
“We live and work in this community, and to be able
to involve our future leaders in the activities and
effort put into the engineering and construction
of the Crosstown Parkway Bridge was something
the whole team was excited to do. The Scouts
showed the upmost enthusiasm and respect which
made the experience memorable for the entire
team,” said Archer Western Project Manager Josh
McDermott, “Thank you Troops 448 and 882!”
This tour also provided an opportunity for the older
Boy Scouts from Troop 448 to work toward their
Architecture merit badge, one of 137 merit badges
and one of the original 57 merit badges created
in 1911. The merit badge considers the work and
planning that goes into creating a structure, and
the first step of earning this badge requires them to
visit a construction site in person.

Boy Scout Troops 448 and 882 with members of the project team.

BE INFORMED
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The two group leaders worked closely with Quest
Southeast Florida Business Unit Leader Beth Zsoka
to plan the logistics and date for a special Boy Scout
Tour. “Let’s get started,” said Beth, as the contractor
provided safety equipment for the Boy Scout Groups
and families including hard hats, safety vests and eye
protection. The contractor had several workers on
hand to introduce their roles on the project and years
working in the construction industry. The visitors were
walked down the temporary trestle, and each foreman
played a role in describing the bridge and day-to-day
activities. They answered questions about the project,
equipment and experiences. Starting on the east side,
troop members saw and learned about the progression
of the bridge including piles, caps and beams.

When completed, the Crosstown Parkway
Extension project will connect the existing
Crosstown Parkway with U.S. Highway 1 at Village Green
Drive. The project will provide numerous benefits to the
community, including traffic congestion relief from Port St.
Lucie and Prima Vista Boulevards and a new emergency
evacuation route. Construction started in early 2018 on
roadway, drainage and utility activities. Project completion
is anticipated in fall 2019. The Crosstown Parkway
Extension will provide a 6-lane divided roadway and linear
park, with the bridge being approximately 4,000 feet. It
also will serve as a multi-modal transportation alternative
with accommodations for automobile, bicycle, pedestrian
and public transit.
Following the tour, the Troops presented a thank you
plaque and card to Archer Western, Quest and the
rest of the Crosstown team for providing such a great
opportunity for the boys.

We had such a great day with the Boy
Scout Troops and families involved in
the tour! Not everyone gets to see an upclose view of a bridge being built and it was great
to see the boys’ reactions to the large equipment
and different parts of the project,” said Beth.

Beth Zsoka

Nannette Rodriguez leads the
talented Quest team which
includes Peter Dobens, Sophia
Tingle and Beth Zsoka to execute
a comprehensive plan to get
the city noticed by the media and
investors. Nannette and Peter both
have extensive experience in
media relations.

ANIA BEACH, ORIGINALLY
incorporated in 1902,
is Broward County’s
oldest city and serves
as the gateway to Fort Lauderdale
International Airport and Port
Everglades. Nestled between
the cities of Hollywood and Fort
Lauderdale, Dania Beach offers
small-town hospitality with exciting
big-town amenities.
Quest is proud to join the City of Dania Beach in
providing public relations services to launch its
new brand, “Dania Beach: Sea It. Live It. Love It.”

Promoting Dania Beach will come
naturally as its assets already include a
scenic beach with a fishing pier over the
Atlantic Ocean, an established antique
and arts district, the IGFA Fishing Hall of
Fame, the world-famous Jackson’s Ice Cream
Parlor, the Casino at Dania Beach, and the new mixed-use
development of Dania Pointe – just to name a few.

Peter Dobens

D

Sophia Tingle

SOUTHEAST FLORIDA TEAM KICKS OFF
CITY REBRANDING

| COLLABORATION IS KEY

DANIA BEACH –
SEA IT. LIVE IT. LOVE IT.

This is an incredible opportunity for Quest to help
guide the City’s public relations efforts to make Dania
Beach a household name when visiting South Florida,” said
Senior Communications Manager Nannette Rodriguez.

PLANNING I-95’S FUTURE ON
THE TREASURE COAST
TRC MEETINGS SPARK DISCUSSIONS

T

FDOT gathered the Technical Review
Committee (TRC) that consists of
representatives from the three counties,
cities and agencies to provide input and
recommendations during the planning and
study development process.

The project team will next report back to the
counties’ MPOs/TPOs in early 2019.

Nannette Rodriguez
became a first-time
grandmother to Luca
Mateo Clancy, born
Friday, December
14 at 8 pounds, 8
ounces and 20 inches.
Congratulations to
Nannette and
her family!
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At the November TRC meeting, the
representatives from the three counties
broke out into groups to review and discuss
in more detail the proposed improvements
for interchanges in their respective counties
with the project team. Aerials of each
interchange were provided as well as markers
and post-it notes to allow for comments.
A summary of the comments was then
presented to the entire TRC by the county
representatives. Quest assisted the team with
the meeting logistics and summaries.

BE INFORMED

HE FLORIDA DEPARTMENT of
Transportation (FDOT) District Four,
with RS&H and Quest, is preparing a
Multimodal Master Plan for a 71-mile
portion of the I-95/SR-9 Corridor from the
Palm Beach/Martin County line to the Indian
River/Brevard County line in Southeast
Florida. The project area includes 62 key
intersecting roadways in Indian River, St.
Lucie and Martin counties.

WELCOME TO
THE WORLD,
LUCA!
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QUEST SUPPORTS FIVE ORANGE COUNTY UTILITIES PROJECTS

Q

UEST CENTRAL FLORIDA
Construction Program Manager Lisa
Mark knows it’s a dirty job, but loves
representing utility improvement
projects! Quest currently serves the
Orange County Utilities Department
on four utility projects. One of these projects
performs improvements to wastewater pump
stations. Throughout this project, Quest provides
contractor Carr and Collier, Inc. with the
necessary public information support.

Improvements to 360 Harbor Point Boulevard
Wastewater Pump Station

PROJECT DETAILS
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PUMP STATIONS GALORE

Orange County Utilities is performing improvements on the wastewater pump station
located at 360 Harbor Point Boulevard. The work is scheduled to begin in January
2019 and last up to four months. This project includes removing and replacing the
existing pumps, pipes and electrical control panels, as well as the rehabilitation of
sanitary manholes and gravity wastewater pipes leading to the pump station. A 50foot concrete communication pole, concrete driveway, curb and fencing will also be
constructed at the pump station.
The improvements to the Harbor Point Boulevard pump station will require the closure
of Harbor Point Boulevard between both of the Catamaran Drive intersections. The
closure is expected to begin in January and should last throughout the project. Thru
traffic will be directed to Catamaran Drive as an alternative route. Vehicular access
to homes within the closure area will be maintained throughout construction.
Work is scheduled Monday through Friday between 7 a.m. and 7 p.m. and will take
place within county-owned property, right-of-way and utility easements. Residents
closest to the construction area may experience noise generated from construction
activities and the bypass pump necessary to maintain wastewater service during
construction.

PROJECT LOCATION

For safety reasons, please avoid construction areas at all times.

Lisa Garramone Mark
Public Information Specialist

321-917-1716

lisa.mark@qcausa.com
OR

Laurie Windham
Public Information Specialist

407-709-9840

laurie.windham@qcausa.com

N

Old Winter Gar
den Rd

ROAD CLOSED

For questions, concerns or
for email updates, please
contact:

526

Old Winter Gar
den Rd

Catamaran
Dr

TO

THRU TRAFFIC

Harbor Hei
ghts Cir

Seamans Bluff

Lisa Mark with Carr and Collier, Inc. client Josh Saslo.

BE INFORMED
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For this project, three pump stations are being
refurbished in three different areas of Orange
County. Each pump station has specific public
outreach needs, as each location is different. The
work on the pump station located in the park
doesn’t affect the public at all, except to provide
better wastewater service after it is complete.
While the second pump station is off-road and
virtually hidden from the public, the rehabilitation
to the manhole and pipes to the pump station
caused a three-month road closure requiring
area business outreach and coordination with the
school next to the closure.

Dr

ROAD
CLOSED
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Harbor Heights Dr

PUMP STATION 3268
360 Harbor Point Blvd

The last pump station, in the middle of a residential
neighborhood, is located in a resident’s front yard! This
pump station demanded the most public involvement.
Meeting with area residents impacted by the threemonth detour, especially those within the limits of the
closure, was essential. Quest was onsite a month before
the project start date with a flier that included project
details and a map with the detour route that area
residents would need to take while the pump station
was being rehabilitated. According to Lisa, “Meeting
with the tenant with the pump station in the front yard
and providing project details to that property owner
living in Brazil was a critical component of outreach.”

The community really appreciated
knowing the project purpose, as well as
construction and detour details before the
project began,” said Construction Program Manager
Lisa Mark.
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PROMOTING CFX
SUCCESSES
CENTRAL FLORIDA TEAM HELPS
SPREAD THE WORD ABOUT NEW
E-PASS EXTRA

M

ORE THAN 600
attendees at the
recent Mount Dora
Craft Fair in Lake
County, Florida learned about the
latest successes of the Central
Florida Expressway Authority
(CFX). Quest’s public information
professionals staffed the CFXsponsored booth at the weekend
festival and touted the toll
agency’s success with this year’s
completion of its portion of the
Wekiva Parkway. The agency’s
10 miles of the parkway has
provided needed connectivity

between Lake and Orange
counties. Festival-goers, many
of whom are winter visitors,
were especially interested in
CFX’s newly-launched E-PASS
Extra, a new transponder that
works on all Florida toll roads,
as well as on those in 16 states
where E-ZPass is accepted.
Quest’s Lisa Mark, Kathy
Putnam, Sara Shepherd and
Laurie Windham coordinated
with event staff, determined
which collateral and
promotional items to use, and

Quest Communications Manager Sara Shepherd
going over the Wekiva Parkway project schedule with
a festival attendee.

led set-up and tear-down
for the event. According
to Kathy, “While
Quest associates
are known for their
skill in translating
transportation planning,
design and construction
into everyday language
for public consumption,
our employees also learn our clients’
business. We get as excited boasting
about our clients’ successes as they do!”

SOUTH SUMTER CONNECTOR TRAIL

F

LORIDA CONTINUES TO enhance its off-road facilities for
bicycles and pedestrians, but finding the best route is not
always easy. Quest is pleased to provide public involvement
services to TranSystems for the South Sumter Connector Trail
Project Development & Environment (PD&E) Study in Sumter County.
This fall, nearly 100 people attended the Alternatives Public Meeting for
the project to review potential options for constructing a multi-use trail that
will close the 22-mile gap between the Good Neighbor Trail in Hernando County and
the Van Fleet Trail in Sumter County.
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There are a lot of supporters for an
expanded trail network, but there are also
homeowners and property owners who fear
negative impacts,” said Carolyn Fitzwilliam Senior
Communications Manager, who is assisting Quest Project
Manager Eileen LaSeur on the project. “And with a trail,
it only takes a few unwilling property owners to sink the
project. So, listening and working with the owners is critical.”

BE INFORMED

According to Quest Project Manager Eileen LaSeur, “Reactions to the alternatives are
mixed as some residents worry about impacts to their properties. Completing the
project will require the Florida Department of Transportation to acquire additional right of way, and owners
must be willing to sell to allow the project to move forward.”

Eileen LaSeur

PLANS FOR PROJECT DRAW CROWD AT PUBLIC MEETING

14
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PUBLIC MEETING HUSTLE

PUBLIC MEETINGS FILL END OF QUEST YEAR CALENDAR

S

QUEEZED IN BETWEEN the
November election and the
Christmas holiday were a
host of Florida Department of
Transportation (FDOT) District Five
public meetings throughout Central
Florida. As the public involvement
services provider on two continuing
services contracts for design, as well
as other design and PD&E projects,
Quest team members had a full
calendar to close out 2018.

In December, FDOT held the
Alternatives Public Meeting
for the NASA Causeway
Bridge Project Development &
Environment (PD&E) Study to
look at options for repairing or
replacing the NASA Causeway
bridges. The existing structure
was built in 1964 to connect
Titusville to Merritt Island and
the Kennedy Space Center
Visitor’s Complex.

According to Quest Contracts
The project team has been
Manager Elisa DiGrazia, ”In November, Project team members speak with attendees at the SR 25
coordinating closely with NASA
public workshop.
Quest supported WBQ Design and
officials throughout the project,
Engineering on the public workshop for the State
and about 25 people attended the Alternatives
Road (SR) 25/US 441 resurfacing and safety
Public Meeting.
improvement project from SR 35 (Baseline
Quest also supported STV Inc. for a public hearing on the
Road) to SR 200 (SW 10th Street) in Marion
County. That public workshop drew nearly
SR 5/US 1 resurfacing and safety improvements project
from Woodland Avenue in Ormond Beach to the Flagler
200 community members interested in
County line in Volusia County. In addition to resurfacing,
learning about proposed improvements
that included adding or lengthening turn
the project includes some median changes, which
triggered the need for the public hearing. More than 30
lanes, adding bicycle facilities where possible,
community members attended to learn more about the
adding sidewalk, and constructing drainage
improvements.”
design and speak with project team members.

GOOD CONNECTION

GETTING TO KNOW THE CITY OF OCALA
FIBER NETWORK

M
BE INFORMED
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ENTION THE CITY of Ocala, and your first
thought might be horses, but the City also
prides itself on having a sophisticated fiber
network that it is working to bring to residents
and businesses throughout the City.

Quest is thrilled to have been recently selected to
help market Ocala Fiber Network (OFN) in specific
neighborhoods. City leaders have selected four
neighborhoods for initial efforts as it works to expand
the system. OFN provides a fiber connection all the way
to each residence
and offers higher
speeds than many
competitors.
The goal of the
campaign is
to attract enough interest to make construction of
the network in new areas economically feasible. The
effort will require targeted and personal outreach and
education, which Quest is uniquely qualified to provide.

This is an
exciting
project
for us. OFN staff
is so receptive to
working with us. They
are eager to provide their highspeed service to the residents of
Ocala but want to make sure that
it is done strategically to ensure
profitability. The Quest team is
perfect for this effort because we
understand OFN’s goals and will
work hard to help them achieve
them,” said Project Manager
Sandee Launch.

QUEST VETERAN RETURNS TO
CENTRAL FLORIDA TEAM

Q

UEST IS VERY excited to welcome back Rose Artura as
a Resident Compliance Specialist (RCS) serving Central
Florida. Rose joined Quest’s West Central Florida team in
2005 as an RCS and served the Florida Department of
Transportation District Seven on the John’s Pass Bridge Replacement in
St. Petersburg.
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Welcome Back
ROSE ARTURA!

“I am so excited to be back to a company that I started my career
within the industry,” explained Rose.
Rose recently helped kick off the federally funded Wekiva 8 project and
proudly supports Metric Engineering and the Florida Department of
Transportation District Five. She is responsible for all Compliance aspects
of the contract which includes monitoring project DBE, EEO, and On-theJob Training programs, interviewing laborers to ensure they are being
treated fairly and receiving adequate pay, as well as reviewing certified
payrolls from the prime contractor and all subcontractors.

I am grateful that Rose has returned to the
Quest family. She has done a wonderful job
getting the Wekiva 8 project started. I am thrilled
to work with her!” says Senior Administrator and
Compliance Specialist Lois Cross, who serves as Rose’s
Quest supervisor.

METROPLAN
RETIREMENT PARTY
BEST WISHES TO DIRECTOR
HARRY BARLEY!

FROM LEFT TO RIGHT: Quest’s
Kathy Putnam, Dawn Brown,
and Lori Buck representing us at
TEAMFL in Tampa.

BE INFORMED

Q

Mary Brooks with Gary Huttman (left) and
Harry Barley (right)
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UEST’S MARY
BROOKS
joined dozens
of community
and transportation industry
members in wishing Harry
Barley best wishes in his
retirement. Harry served
as executive director for
Metroplan Orlando for 22
years, and is succeeded
by Gary Huttman, who
is ascending from within
Metroplan. Quest wishes Gary
and Harry the very best in the
next exciting chapters in
their stories!

TEAMFL
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MEDIATING THE MEDIA

SOUTH FLORIDA TEAM TACKLES CRISIS COMMUNICATIONS

I

N THE UNITED States alone, 4.12 million miles of roadway
provide citizens with a reliable and consistent network of
thoroughfares with which to get to work on time, take children
to school, go on road trips and more. Streets and sidewalks are
also important for business owners who depend on easy and
uninterrupted access to their storefronts and offices to get work
done and keep customers coming back.

Tomas Monzon and Sergies Duarte stand ready and eager to hand out project
information at a “pop up” booth.

“We want to remind stakeholders that we’re here for
them,” Tomas explained. “The project is almost over,
and we’ve been here with them every step of the
way.”
The duo’s goal has been to provide updates on the
project directly to those along the corridor. They
continuously provide a look ahead at construction
activity taking place over the next few weeks as
well as respond to any questions, comments and
concerns from stakeholders about the project.
The team succeeded in delivering a reassurance
of progress throughout this extremely challenging
roadway project.
With sidewalk work being finalized and the last layer
of asphalt being installed along the roadway, the
project is scheduled for completion in early 2019. The
inherent difficulties of the project have given Quest
an opportunity to flex its public relations muscle
and play a lead role in keeping stakeholders not only
well-informed, but confident that the project will
benefit their businesses, their neighborhood and
their quality of life once construction is complete.

Providing such a massive road network for public use brings with it
the requirement to regularly maintain, upgrade and expand roads as
time goes on. In South Florida, the reconstruction of one of Miami’s
oldest roads, State Road (SR) 968/W Flagler Street, is now nearing
completion. Improvements to the roadway include a brand new
water main, new sidewalks, an exclusive bicycle lane and mid-block
crosswalks equipped with rapid rectangular flashing beacons.
W Flagler Street’s age yielded a number of unforeseen conditions for
the project, such as underground utility conflicts. The delay caused by
this and other circumstances recently prompted the local Miami-Dade
County commissioner to request a walkthrough of the project with
Florida Department of Transportation (FDOT) officials.
Working as a community outreach specialist for FDOT District Six,
Quest’s Sergies Duarte took a lead role in coordinating FDOT’s
response to the county commissioner’s request and the logistics of
the project walkthrough itself.
BE INFORMED
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During the walkthrough, reporters from The Miami Herald showed
up unexpectedly and quizzed the project team on the contractor’s
means and methods.
The article made the front page of the next day’s paper, stirring
social media reactions on Twitter from concerned citizens, local
transportation activists, elected officials and others who focused
on the negative impacts of a very complex and wide-ranging
project. When controversy arises, Quest’s talent and ability for crisis
communications and management kicks in.
Emphasizing the positive impacts and accomplishments of the
project, Sergies, along with Assistant Community Outreach
Specialist Tomas Monzon, regularly take to the street to visit the
offices, storefronts and residences of the many stakeholders along
the corridor.

Door-to-door
outreach is our
bread and butter.
There’s a lot of value in
showing up in person
to the place where a
stakeholder lives or does
business, empathizing
with the difficulties
they’ve encountered
due to the construction
and emphasizing the
department’s commitment
to getting the project done,”
Sergies explained.
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SOUTH FLORIDA
SAFETY SQUAD

PROMOTES SAFETY TIPS DURING ART
BASEL MIAMI

F

ROM CRAFT GELATO
shops to art galleries to
a busy Uber office, the
South Florida Safety
Squad informed business owners,
pedestrians and tourists about
the importance of crossing
streets safely and keeping litter
off the roadway. Squad members
Maria Camacho, Nannette
Rodriguez and Sophia Tingle
distributed safety and anti-litter
collateral at Art Basel Miami
Beach to tourists, residents and

business owners along the Wynwood
Business District.
Recipients were grateful to receive
the helpful safety tips and thanked the
team for their effort particularly since
the area was jammed with pedestrians
and cars because of the event. The
team discussed the possibility of
partnering with local artists to create
lively, colorful crosswalks that would
encourage people to cross safely and
murals that would inspire locals to
keep the area from being littered.

Nannette Rodriguez explains one of FDOT’s
safety campaigns to an event attendee.

Art Basel in America at Miami
Beach ranks as the premier
art show of the Americas
offering a premier platform
for renowned artists and
galleries.

Maria Camacho

Nannette Rodriguez

Sophia Tingle

Welcome
KEVIN CAMARA!

CAMARA BRINGS A UNIQUE MARKETING
EXPERIENCE TO SOUTH FLORIDA TEAM

We are very excited to bring Kevin on board and join our
colorful South Florida team. With Kevin’s positive attitude
and energy, he is a valuable asset to the team, and we look
forward to unraveling his potential for greatness,” said South Florida
Business Unit Manager Sergies Duarte.
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In his spare time, Kevin enjoys reading, completing puzzles, and playing
soccer with his son, Lucas.

BE INFORMED

Q

UEST IS PROUD to welcome Kevin Camara as Quest’s
South Florida team’s newest communications manager.
Kevin is a bilingual communications professional with
experience in public and private sectors. As a Miami
native, he’s developed the uncanny ability to relate and communicate
effectively with people from various demographics. In Kevin’s marketing
and public relations career, he’s managed teams, created communications
plans, developed outreach strategies, and taken an active approach in
fostering relationships with stakeholders.

18
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PROMOTING CONSTRUCTION
CONTINUES in SOUTH FLORIDA
ANOTHER CONSTRUCTION CAREER DAY DEEMED A SUCCESS

F

OR ABOUT 2,000 Broward, Palm
Beach and Miami-Dade County
high school students, the annual
South Florida Construction
Career Days opens the door to the
opportunities and complexities of the
highway, bridge and utility construction
industry. The 18th annual and oldest
Florida Construction Career Days event
was held in October at the Bergeron
Rodeo Grounds in Davie.
Nearly 100 sponsors supported the
project, including Quest and our
OnBoard4Jobs Construction Careers
Consulting team.

Quest’s South Florida and Southeast
Florida associates tag-teamed the
annual Media Learning Lab, where
students learned about the skills needed
to keep the public involved and informed
about construction projects. The team
taught students about producing news
releases, public service announcements
(PSA’s) and other pro-active approaches
to keep the public in the loop.
After a brief presentation, the students
were divided into teams to come up
with an informative PSA, which was
recorded and played back for the
students to critique.

ABOVE: Mike Roshaven, Kelsey Morrow and
Iviana Espada staff the Quest workforce
development booth.
BELOW: Peter Dobens runs the PSA learning lab.

It’s an honor and privilege to be
part of these events throughout the
state. We’re very passionate about
workforce, and we’re excited to continue
our workforce development efforts with
the Florida Department of Transportation,
hiring contractors, and the entire construction
industry in 2019,” said Quest Vice President
Jessica Francois.

CITY BRIDGE IMPROVEMENTS

PUBLIC MEETING REVEALS ALTERNATIVES FOR PROJECT

In addition to a commitment from
engineers and designers to increase the
navigable clearance under the bridge
to approximately 13 feet, plans for a
temporary walkway – designed to safely
accommodate pedestrians and cyclists –
were revealed.
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Stakeholders were also able to express
their preference on design elements
– like barriers, lighting and lane
configurations. Citizens continued their
conversations with the project team,
sharing insight and inspiration into the
replacement of this now-57-year-old
bridge with a structure which fits in with
the neighborhood.

Dawn Brown

BE INFORMED
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Meeting attendees place a sticker on their preference of
bridge aesthetic.

Northeast Park heard about the intent to
move forward with interim improvements
and the ultimate replacement of the 40th
Avenue NE Bridge over Placido Bayou.

Jill Cappadoro

Q

UEST’S JILL CAPPADORO and
Dawn Brown supported Professional
Engineering Consultant Cardno and
the City of St. Petersburg in the
planning and hosting of an informational Open
House at the North East Park Baptist Church in
St. Petersburg, Florida. More than one hundred
neighbors from Shore Acres, Patrician Point and
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AUTONOMOUS VEHICLE SUMMIT
MOVING FORWARD WITH THE FUTURE

T

HE TAMPA-HILLSBOROUGH Expressway Authority, in
partnership with the University of South Florida Center
for Urban Transportation and the Florida Department of
Transportation, hosted the 6th Annual Florida Automated
Vehicles Summit held at the Tampa Waterside Marriott in
November. West Central Florida Business Unit Leader Lori
Buck and Multimodal Program Manager Dawn Brown attended
the summit, which offered presentations, exhibits, demonstrations
and informative sessions offered by local officials such as Florida
Senator Jeff Brandes and other industry leaders. The summit
showcased the latest autonomous vehicle technology including
completely self-driving cars, electric vehicles, shuttles, large trucks,
as well as semi-autonomous vehicles equipped with things like
lane assist and real time traffic information.

As the Tampa Bay region faces
mounting transportation issues,
the future is looking toward
autonomous vehicle technology as a
possible answer to what has proven to be a
vast problem,” said Quest Multimodal Program
Manager Dawn Brown.

GET ON THE BUS

LISTENING TOUR PROVIDES
LEARNING OPPORTUNITY FOR
TAMPA BAY NEXT PROGRAM

Q

Staff listened and learned
about the history of the area
and improvements that have
been made or are being planned.
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Events like this are so valuable in
experiencing the neighborhood through
the eyes of the stakeholders, and to keep
open communication between the community
and staff,” said West Central Florida Business Unit
Leader Lori Buck.

Joe Duhamel

the neighborhood, which in turn
will help enable them to create
better transportation projects in
the area.

BE INFORMED

UEST’S LORI BUCK and Joe Duhamel, along
with the Tampa Bay Next team, supported
planning and facilitation efforts for The West
Tampa Listening and Learning Tour. The
bus tour was guided by local community leaders and
Community Redevelopment Area (CRA) professionals
and offered an opportunity for Florida Department of
Transportation department heads and engineers to
learn firsthand about the West Tampa community, its
values, concerns, assets and
challenges. With many projects
being planned for the area,
the learning tour allowed
staff to better visualize

20
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BEST PRACTICES FOR
TAMPA BAY REGION

TBARTA AND MPO BRINGING EXCITEMENT TO
AREA TRANSPORTATION

E

XCITING THINGS ARE happening for the
Tampa Bay region of Florida, especially
within the transportation industry, and
Quest proudly supports clients Stantec
and the Tampa Bay Area Regional Transit
Authority (TBARTA) with their role in planning
for the future.
Quest’s multimodal team including Jill
Cappadoro and Dawn Brown worked closely
this year with Stantec, the Center for Urban
Transportation Research, and others on the
Metropolitan Planning Organizations (MPOs)
Regional Transportation Leadership Coordination
Study team. Responsibilities included
strategic communication, collateral design
and development, event site coordination, and
facilitation of round table discussions.

Quest’s Jill Cappadoro leads a round table discussion at the
October workshop.

The specific objectives of the third Regional
Transportation Leadership Workshop were to:
• Present an overview of the MPO Regional
Coordination and Best Practices Study to-date;
• Explore and provide input to the study team
regarding the advantages and disadvantages of
three possible pathways to greater coordination
among MPOs in the Tampa Bay Region; and
In October, TBARTA, in cooperation with the
Hillsborough, Pinellas and Pasco MPOs, held
the third in a series of Regional Transportation
Leadership Workshops. The three workshops
were designed to provide input to the MPO
Regional Coordination Structure and Best
Practices Study conducted by Stantec
for TBARTA.
BE INFORMED
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• Begin a regional dialogue about the most
appropriate path forward for MPO coordination
in the Tampa Bay Region.

Stay up-to-date on this relevant study by
visiting www.tbarta.com/en/planning/
projects-page/mpo-regional-coordination.

Meeting coordination requires attention
to detail and agility during event day, and
Quest stepped up to ensure this workshop
provided Tampa Bay’s transportation leaders with
the environment required to discuss, innovate and
contribute to this research. The study will assist
in making future decisions on the MPO planning
process for Tampa Bay,” according to Dawn Brown.

| COLLABORATION IS KEY

MY TIME
AS A FEMA
RESERVIST

BY QUEST RESIDENT
COMPLIANCE SPECIALIST
KENDALL CAPPADORO

I

WAS DEPLOYED to Austin, Texas, for a 90day minimum requirement deployment and
ended up only spending 2 days total in Austin.
I rented a car and drove to the field office in
Beaumont. I lived out of six different hotels
during my three months, my longest stay in
any one location being six weeks straight at a
Holiday Inn in Beaumont. I moved back and forth
between Beaumont and Webster/ Texas City,
where I assisted in “tearing down” an older office
site that was used immediately after Hurricane
Harvey and “standing up” a new facility that
would be used until the disaster assistance is
complete. We are given 72 hours to complete the
teardown and stand up of these facilities, but we
completed it in 50 hours.

Deployments start off with
a minimum of a 24-hour
notice between accepting
your orders and starting your
travel to the duty station, and
there is no guarantee that the
city you are sent to is the one
you will remain in.
I’m thankful for my time with FEMA, as
it’s such a rewarding experience, but I’m
very happy to be back with my Quest
family, and excited to continue to support
the Florida Department of Transportation
District Seven as an administrative and
compliance specialist.
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Kendall serves the Florida Department of
Transportation District Seven as a Resident
Compliance Specialist and Construction
Administrative Specialist. She has almost
three years of experience serving Federal
Emergency Management Agency (FEMA)
and AmeriCorps as a disaster survivor
assistance specialist where she led a
team of associates while working in
response to Hurricane Harvey in Texas
and the California wildfires. Kendall’s
experience working in a public-sector
environment has honed her skill for
logistics, processes and procedures.

BE INFORMED

During most of my deployment, I worked directly
under a FEMA Building Manager, where I was
responsible for maintaining the office space
and office supplies. These duties included
maintaining the physical office equipment
as well as supply chain management. In this
position, I used multiple skills that I’ve learned
from my time at Quest such as how to assume a
professional demeanor at all times, no matter the
circumstance or environment; how to manage
multiple tasks and projects at once, including
closing out one assignment while simultaneously
starting another; how to communicate
efficiently with my supervisors; how
to take constructive feedback;
how to filter information that
I was privy to, especially if
unsure of the sensitivity; and
of course, much more.

Kendall spending some of her free time exploring the
Texas outdoors.
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JOE DU’ SAYS BOO

QUEST CREATIVE SERVICES MANAGER’S SECOND
YEAR AT LOCAL ZOO HALLOWEEN EVENT

T

HIS PAST OCTOBER, for the second year, Quest
Creative Services Manager Joe Duhamel played
a ghost at Zoo Tampa’s “Creatures of the Night”,
a family-friendly Halloween event.

The production is simply wonderful, professionally done,
with stage quality costuming and makeup. Characters

It’s been an absolute joy
to moonlight as a ghost
at the Zoo. Some little
ones do get scared but so many
just love the experience and
enjoy engaging with all
the characters. Being a
part of a large cast and
production is also very
rewarding in itself,”
shared Joe.

were placed around the zoo including werewolves, ghosts,
scarecrows, pirates and mummies. This year they even
added fairies, trolls and living statues. While some of the
characters were professional actors, our Joe just did it for
the experience. He got involved in the production when
the owner of the company, who happens to be a friend,
asked him to be a cast member. Look for Joe at next
year’s event, floating around the “Carousel of
JOE
Creeps”. Boo!

TRICKS AND TREATS
HALLOWEEN COSTUME
CONTEST WINNERS

2nd

1st

3rd
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IT/Facilities Manager David Alberts
as “Harry Potter”

Billing Specialists Charlotte
Apple and Robyn Tonne as
“Cheese and Cracker”

Central Florida
Communications Manager
Shemir Wiles as “Minnie
Mouse”

TEAM WORKS WITH MCCORMICK
TAYLOR ON INNOVATION PROGRAM

Q

UEST PROUDLY SERVES the
Pennsylvania Department of
Transportation (PennDOT) and
McCormick Taylor in Harrisburg,
Pennsylvania. Business Unit Leader Megan
Olivera and Senior Communications Manager Chad
Newton currently provide communications support
for the PennDOT’s Bureau of Innovation (BOI) on
the State Transportation Innovation Council project,
commonly known as STIC. The STIC program is
a national model for innovation and collaboration
comprised of various stakeholders,
state and federal agencies, local

governments, research organizations and
industry partners.
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SERVING PENNDOT

As part of this process, Chad and Megan are responsible
for contacting and working with the Subject Matter Experts
(SMEs) at PennDOT to get the most accurate and thorough
information possible for the report. There is an SME for
each innovation at PennDOT, who is responsible for seeing
the innovation from conception through implementation.
Other responsibilities under this open/end agreement
include the assessment of the STIC website and video plan,
script and coordination.

Our team assists McCormick Taylor on the
development of the 2018 STIC Progress
Report, which includes drafting content and
collecting images and data for the report,” According
to Pennsylvania Business Unit Leader Megan Olivera.

THANK YOU,
PENNDOT

SECRETARY LESLIE S. RICHARDS
SPEAKS ON STATE WORKFORCE
DEVELOPMENT INITIATIVES

It is one of my priorities to improve diversity and
inclusion within PennDOT as well as those who we do
business with at PennDOT,” - Secretary Richards
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In a post by PENNDOT Way, PennDOT’s blog, the author states,
“With just 15 percent of the more than 9.1 million people working
in transportation and material moving occupations being women, it’s important to
Richards that PennDOT work toward increasing its own diverse workforce.”

BE INFORMED

D

ID YOU KNOW PennDOT is directly responsible for nearly
40,000 miles of highway and roughly 25,000 bridges?
Maintaining and improving this infrastructure is a large
undertaking among the Department, the industry and its
stakeholders.
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SERVING PA TURNPIKE

EFFORTS CONTINUE WITH SAFETY AND EDUCATION OUTREACH

S

INCE 2014, QUEST has worked with Michael
Baker International (Michael Baker), the
General Consulting Engineer (GCE) at the
Pennsylvania Turnpike Commission (PA
Turnpike), to support the Public Relations and
Marketing Department. Business Unit Leader Megan
Olivera proudly states, “In 2018, Quest continued to
strengthen and expand on the yearly tasks they do
for the Turnpike, as well as engage in several exciting
new initiatives.”

Sophia Fox

One of the traditional tasks for Quest at the PA
Turnpike includes community outreach, with the
goal of engaging the public in safety and education
initiatives. Quest’s Chad Newton organized two
community outreach events in the fall, one at the
Lower Swatara Fire Department’s Open House and
another at the Fort Washington Fire Company Fire
and Safety Expo in Fort Washington, Pennsylvania.
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The team also helped with several new initiatives. In
October, the PA Turnpike hosted a stop of the Spirit
Ride – an initiative that promotes the safety of
emergency responders through a symbolic
“Spirit” casket that is taken across the
country by transferring it from tow
truck to tow truck. Quest’s Sophia Fox
supported the event through social
media and promoting the importance
of the Pennsylvania ‘Steer Clear’ law,
which requires drivers to move over
or slow down when they encounter an
emergency scene.
The week of November 12-16 recognized the sacrifices
emergency responders make every single day out
on the roadway through National Traffic Incident
Response Awareness Week. Sophia attended an
event in Baltimore, Maryland, with the PA Turnpike,
and supported the staff by helping to display the
Turnpike’s workers memorial, which represents every
Pennsylvania Turnpike employee that has lost their life
while performing their duties on the roadway.
While Pennsylvania has already been hit with an
early snow storm, the PA Turnpike
hosted a press conference
during the last week of

Pennsylvania Turnpike Workers Memorial featured at the National Traffic
Incident Response Awareness Week in Baltimore, Maryland.

November to remind motorists of the importance of
driving safe during the holiday and winter season. Sophia
supported the Public Relations department with planning
and organization of the event.
Sophia has also been heavily involved with the PA
Turnpike’s program – Art Sparks. Art Sparks’ goal is to install
student-produced pieces of art in all 17 PA Turnpike Service
Plazas. A school that resides near each plaza is chosen
to create the artwork. When completed, the PA Turnpike
organizes an unveiling at the service plaza. In November,
Sophia visited the Big Spring Middle School art class that
is working on the latest Art Sparks murals. In December,
she helped organize the unveiling of the Cumberland Valley
Service Plaza, which is located right outside of Harrisburg.
Quest continues to manage the PA Turnpike social media
accounts. Winter in Pennsylvania can be unpredictable,
and the Turnpike’s social media channels must keep up
to inform motorists of potentially dangerous driving
conditions. To do so, Sophia works with the Traffic Incident
Management department to produce timely weatherrelated content. Once a week, Sophia participates in
meetings with the National Weather Service via chatroom,
who update the PA Turnpike on the weather for the week
ahead. In addition, Sophia receives daily emails with
upcoming forecast predictions from AccuWeather.

“The events were a great opportunity
to get the message of safety out to the
community, and to also thank our first
responders for their work with the turnpike,”
said Senior Communications Manager Chad Newton.
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NORTH CAROLINA
MEET AND GREET

GREAT THINGS ON THE HORIZON FOR
NORTH CAROLINA TEAM
“We have made great progress at the North Carolina Department of
Transportation, but we must build on that momentum to be ready for
the transportation challenges that come with a growing and changing
population. The way people use transportation is changing and as
transportation departments we must be flexible to adapt to these
changes.” - Secretary James H. Trogdon III

Q

UEST IS STRATEGICALLY prepared to serve North
Carolina. Over the next 20 years, North Carolina’s
population is expected to grow by 2.5 million people.
Effective communications to engage, inform and
educate communities about the state’s transportation
infrastructure is key. Quest is about building relationships and
becoming partners with clients that entrust in us so that together
we are able to deliver high level communications to meet the
Department’s needs.

FROM LEFT TO
RIGHT: Sandee
Launch, Jill
Cappadoro, and
Mary Brooks

Quest’s Leadership Team recently braved
the colder North Carolina temperatures with
a trip to visit NCDOT’s leadership. Business
Unit Leader Lori Klein says, “It was a great
opportunity to meet some of the professionals
who are passionate about keeping North
Carolina’s roads (80,000 miles of them!)
turnpikes, ports, rail, aviation, transit, and bike/
pedestrian options working for travelers for
many generations to come.”

THE ART OF AIRPORTING
IN A SEPARATE MEETING, Quest had the pleasure of meeting with the
Division of Aviation’s leadership to chat about the future of aviation.
“A lot of great ideas, experience, future vision and current solutions were discussed, and we were humbled to have the
opportunity to spend time with this extraordinary group of professionals,” said Lori Klein.

GREAT ENERGY AT GOLDSBOROWAYNE TRANSIT AUTHORITY (GWTA)
EXCITING THINGS HAPPENING UNDER NEW LEADERSHIP

Q

The agency brought back popular
programs with free rides for

veterans for a full week leading up to Veterans Day along
with Extended Service Hours throughout the holidays.
Quest has helped initiate some new creative programs for
riders to enjoy such as the new Mount Olive Game Card
where riders fill in missing route stops to be entered to win
a week of free rides. GWTA has also worked collaboratively
with businesses and educators to make develop special
programs to make transit work for their GWTA riders
employed and enrolled at the Mount Olive Pickle Plant and
Wayne Community College.
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We have introduced gamification to
increase awareness and engagement about
a new route that GWTA is trying to grow.
GWTA seems to appreciate Quest’s creativity and
innovation and has been open to fresh approaches,”
explained North Carolina Business Unit Leader Lori Klein.

BE INFORMED

UEST RECENTLY SPENT some time riding all
GWTA’s routes conducting passenger surveys
and chatting with riders as part of GWTA’s
ongoing efforts to best understand what riders
want and need, in the hopes of continuously making
improvements to make transit better serve its
customers in the way they need it.
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MY QUEST INTERNSHIP
BY MATTHEW LEE

I

STARTED MY INTERNSHIP
at Quest Corporation of
America in June, and I
truly appreciated every
minute of it. I went into
my internship with the
desire to learn about the
corporate work environment
and how my skill set can help
achieve company goals and
missions. Initially, I wanted to
learn more about videography
and apply that to my internship,
but I found myself doing graphic
design instead (in addition to taking
photos). I had a tremendous amount of support
from Creative Services Manager, Chip Boeckh, who
provided insight and tutelage at the company. Chip
graciously assisted me with the many projects that
we had in-house that ranged from social media
blitzes, newsletter layout and design, T-shirt design
and internal/external marketing materials. He truly
has sharpened my skills in Illustrator, Photoshop,
InDesign, and even how to pitch design projects to
clients.
In addition to learning new techniques and
knowledge in graphic design and post
production, I had the great opportunity to
participate in the 2019 Leadership Training
taught by Ian Hill, life coach and business
mentor. This positive individual taught
me the importance of knowing how I can
be an effective worker, and lead others
by example. Ian taught me the difference
between leaders and bosses. Leaders will
work with you towards a common goal and
mission. Bosses, however, will order you to
do tasks without providing any guidance
or assistance in projects. I now know that
I want to work for someone who sees
my talent and worth that I can bring to a
company.

BE INFORMED
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In all honesty, I wasn’t expecting much
when I went into this internship. I was just
expecting to shadow other employees, but
I’m glad that wasn’t the case for me. My main
objective was to learn as much as I could and
achieve my credit for this course, so I could
graduate with my degree. However, I learned
skills and techniques that I will use for years to
come. I even took the liberty to take notes of all
the interesting material that I learned at Quest. It
was a long drive from St. Petersburg to Land O’

I truly believe if it wasn’t
for this experience, I
wouldn’t have the same
amount of knowledge
that I have now.
Lakes, but it was worth every single trip,
so I could achieve my goals and criteria.
Throughout my internship, I was greatly
encouraged by my supervisor and fellow
associates to update my resume with the abundance
of knowledge and skills that I acquired. Combing my
knowledge of Adobe InDesign and my resume building
skills, I have created a completely revamped resume for
both print and interactive displays to show my future
employers that I’m dedicated and serious about my
passion to work in the digital production field.
My previous superior, Nicolette Hoffman, showed me
the importance of social media marketing. Nicolette
also included me on a professional development
to Marco Island to show me the importance of
participating in different social events to help grow
the company and show individuals the products
and services that the company provides.
Perhaps one day I’ll be providing marketing
material to my future clients (depending on
how successful I become).
I would like to thank Sharlene Lairscey for
not only providing me with this digital media
internship, but also for her friendship she
shared with my late mother for many years.
Upon finishing my reflection, I promise to
continue absorbing as much knowledge as I
can and strive for excellence.
Whether I decide to continue the path of the
corporate workforce, or if I decide to take the
entrepreneurial route, I will always reflect on
my internship experience at Quest. I will not
forget how the company treated me as a
member of the “Quest family”. I truly am
excited for what the future holds for me,
and I’m glad to mention Quest as one of the
many pillars that supported my success.

In memory of Sandy Payant-Lee
March 2, 1964 - November 20, 2016

SPECIAL THANKS TO: President/CEO Sharlene Lairscey, Vice President Jessica Francois, former Communications Manager Nicolette Hoffman, Creative
Services Manager Chip Boeckh, St. Petersburg College Intership Coordinator Jacob Wortock, and St. Petersburg College Internship Professor Dr. John Muehl.

QUEST STAYS PHILANTHROPY FOCUSED

F

OR YEARS, QUEST employees have participated in charitable endeavors throughout the company.
According to Vice President Jessica Francois, “We have a centralized program to support volunteering
and fundraising, but we also try to piggyback off of our employees’ personal passions.” Recently, we
surveyed employees to find out what could be done to enhance employee engagement. Among other
ideas, employees put their voices behind giving back to their communities. Currently, Quest dedicates an annual
10 percent of profits toward corporate social responsibility programs. These programs range from ongoing
education/scholarships to soup kitchen participation, holiday drives, health initiatives and more. President/CEO
Sharlene Lairscey encourages workers throughout the company to volunteer for a cause that is important to them
and to their communities.

AECOM GOLF TOURNAMENT

Lori Buck, Carolyn Fitzwilliam, Diane Hackney
and Sharlene Lairscey participated in client
AECOM’s first charity golf tournament in support
of the American Heart Association-Tampa Bay’s
Heart Walk. More than 70 golfers took part in the
four-person scramble at the Eagles Golf Club in
Odessa, Florida.
Heart disease is
the number one
killer worldwide,
and stroke ranks
second globally.
Even when
those conditions
don’t result
in death, they
cause disability
and diminish
quality of life.
The American
Heart Association wants to see a world free of
cardiovascular diseases and stroke, and has
invested more than $4.1 billion in research, more
than any U.S. nonprofit organization.

ON A
QUEST FOR
A CURE

According to
the Alzheimer’s
Association, more
than 5 million
Americans are living
with Alzheimer’s
disease. Walk to
End Alzheimer’s
is the Alzheimer’s
Association’s
premier fundraising
event. Advocates
form teams in honor
of their loved ones,
patients, or simply
for the eradication
of the disease, and
work to raise funds for several months up to the
symbolic walk. Funds raised through the Walks
go to critical research at the national level and
also local community programs in each chapter
such as caregiver education, the 24/7 helpline,
and MedicAlert & Safe Return. The events provide
education on the disease, advocacy opportunities,
clinical studies enrollment and support programs.
Quest’s local team participated in the first annual
Pasco County Alzheimer’s Walk in October.
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I walked for my late
grandparents – my
mom’s parents. I watched
them suffer through the disease
until the end. Finding a cure for
Alzheimer’s is near and dear
to me and Sharlene. The least I
could do is walk for them,” said
Vice President Jessica Francois.

BE INFORMED

“What a great
day! Golf with
the girls, all while
supporting AECOM and a
great cause, The American
Heart Association. What
a privilege to play and as
a bonus received some
great golf tips from Quest’s
Carolyn Fitzwilliam. Thank
you for having us!” said West
Central Florida Business Unit
Leader Lori Buck.
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AND THE GIVING IS EASY

28

| COLLABORATION IS KEY

CHRISTMAS HELPERS

GIVING BACK THROUGH GRACE FAMILY CHURCH PROGRAM

P

RESIDENT/CEO SHARLENE Lairscey wanted this
Christmas to be different. She asked employees to step
outside of themselves and choose to bless someone.
On Saturday, December 8, Sharlene volunteered at
the Christmas Shoppe sponsored by the Dream Center of
Tampa. Sharlene served on the registration team, which means
that she was the first face that the families see at the Center.
Inputting data, receiving registration cards that were filled out
by families, door greeting, and more were nothing compared
to the hugging, loving and smiling that took place. The Shoppe
allows for local community
members to visit for toys, face
paint, bounce houses, games
and more. Family members
were given opportunities to
Shoppe for holiday toys with
tickets that allowed them
to purchase toys, food and
supplies that they could not
necessarily afford.

In addition, Vice President Jessica Francois
spearheaded the Family Adoption program where
we connected to families in need over the holidays.
“It’s an honor and privilege to impact a family in
such a positive way”, shared Jessica. “Giving back is
at the core of our values – it’s something that every
single Quest employee is passionate about.”

While our Corporate office team collected toys and food
items, Jessica did some holiday shopping for the children
of a specific local family, shown here.

CORPORATE UGLY
SWEATER CONTEST
Corporate Office Manager

Mike Roshaven

1st
BE INFORMED
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RUNNER UP:
Finance Manager

Stephen Maloy

HEALTHY ROADS
AHEAD –
10 STEPS TO IMPROVE
OVERALL HEALTH AND
ENERGY

1.	DITCH THE DIET MENTALITY. Practice
eating when you truly feel hunger,
stopping when you’re satisfied.
2.	STAY GREEN. STAY CLEAN. Add
unprocessed whole plant foods,
especially fresh, raw vegetables,
to your diet.
3.	BUY ORGANIC IF YOU CAN. Avoid
toxins as much as possible.
4.	ELIMINATE SUGAR AND OILS. Avoid
the processed foods and additives.
5.	DE-STIMULATE. Reduce alcohol and
use of stimulants such as caffeine and
nicotine.
6.	EXERCISE IN MODERATION. Do
something daily, but don’t overdo it.
7.	REST AND RECOVER. Allow yourself to
get the rest you need.
8.	REDUCE STRESS. Identify major
stressors in your life and reduce.
9.	GO EASY ON YOURSELF. Practice selfcompassion daily. Shoot for excellence,
but try not to be a perfectionist.

CONTRACTORS
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CONTRACTOR
SHOWCASE

Q

UEST IS A relationship-based
organization, meaning we truly
care about the relationships
we build with our clients and
industry partners. I believe
wholeheartedly that this is
obvious when reading our publications.
Quarterly, we are sharing stories that touch
our hearts – stories we are proud to be
associated with. While we are always grateful
and thankful to the professional services firms
we serve, this quarter we wanted to pay a
special tribute also to some of the contractors
we serve. Please enjoy as they share their
stories about the construction industry, their
favorite projects, and their challenges with
finding quality workforce. It may not always
be obvious, but these contractors put their
hearts and souls into our infrastructure.
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Quest Contracts Manager Elisa DiGrazia (left) and Quest Vice President Jessica Francois
(right) with David Fisher on the Wekiva project site in Central Florida.
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DAVID FISHER
Company: Superior Construction
Position: Project Manager

QUEST: How did you first get into the construction industry, and what
attracted you to it?
DAVID: It’s in my blood. My dad is an architect, so I grew up building
	things. It was just a natural move from the sandbox to a future in
construction. I really like solving problems and doing things that
people say can’t be done. I’ve built many things that have never
been built before, or have only been built once. I love the variety of
work this industry provides, going different places, meeting different
people, and solving problems on a large scale. If I’m right on the “edge
of the envelope” of my comfort zone, that’s where I function best. My
family and I moved to Florida for the I-4 Ultimate project. I worked on
that for a few years, then came over to the Wekiva Parkway projects. Before
Florida, we were in Hawaii doing projects on military bases. When my kids were
young, I sought out projects that were interesting and that were in places that we
may want to live and try out. That’s how we got to Washington State, Hawaii, Utah, Bolivia,
Puerto Rico and Florida.
:W
 hat’s your favorite project you’ve served on?
D: I don’t have a favorite, but I handled a lot of projects for the Army Corps of Engineers – a
lot of military support facilities and different things out on, often remote, military bases.
Many times I had no idea it was for, I was just building it, and when I’d ask them they’d say,
“Don’t worry about it, just build it.”
: Outside of construction, what are you passionate about?
D: A
 nything outdoors – skiing, kayaking, hiking, biking, camping, fishing. Two of my kids
were born in Utah. My wife and I would take them back-country skiing with us when they
were tiny. We have a bike trailer that hooks to your waist and has skis on it – so we could
snowshoe or ski with our small children.
: What are your challenges in respect to recruiting workforce?
D: It seems like, as I’ve moved on through my career, finding people that have an inherent
work ethic is pretty tough. Finding people who are willing to put in the time and effort it
takes do the work is the most challenging aspect of the construction industry.
: What characteristics make a good project team?
D: A
 team needs who know how to partner with clients and the rest of their team, who are
open to seeing things differently and open to feedback, and willing to be challenged on
ideas without taking it personally. The construction industry has a lot of people who are
used to doing the same thing the same way every time. Those people who have their
blinders on and only see one way of resolving an issue are typically not very effective in
a team setting. A team needs folks who can manage the project as well as relationships
through respect and not intimidation.
: What kind of industry collaboration has to take place to have a strong OJT program?
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D: I think the answer is partnership. We need more help finding applicants who actually
qualify for the program. We need to be working with different communities and getting
the word out that these projects have these requirements and that we need those
interested in construction to come apply and not be intimidated that they don’t have
any experience. On one job, we visited local high schools in an underserved part of town
to educate kids on the opportunities in the construction industry. Collaboration needs
to happen between the local communities, their leaders and our industry leaders and
partners. Everyone can play a part in this.
: Do you think public information and marketing adds value to your projects?
D: A
 bsolutely, yes. One of the hardest parts of our job is public outreach. People don’t
automatically understand what’s being built, or why the road is shifting, so they see
something happening and they’re confused and concerned about impacts to their lives.
Effective public outreach is imperative to a successful construction project. It’s difficult
for the contractor, on top of actually building the job, to address all of the questions and
concerns of all who are affected by the project.

CONTRACTORS

Company: Concrete Services
Position: Project Manager

QUEST: How did you first get into the construction industry, and what attracted
you to it?
ROY: My father owned a terrazzo company, so I would work with him when
I was younger. I was always around construction as a kid. At 16 years old, I
was licensed and ran crews with him, and realized that I liked construction
and was good at math. That’s what led me to study civil engineering. When
I graduated in 2008, I expected to be in vertical construction, but the market
wasn’t good. So, I took a job on a road construction project in Miami, and
from there, I realized I really liked the industry.
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ROY ARIAS

:W
 hat’s your favorite project you’ve served on?
R: We worked on I-4 in DeLand, and it had so many different moving parts.
We had to hunt for equipment. In Florida, I think it’s only 2% of the roads that are
concrete, and the rest are asphalt. So, for the 2%, you can’t always find the equipment
locally or easily. We had to travel the country to find three pieces of equipment. For instance,
we bought a paver that was in Texas, but the auction was in Michigan. We also had to design a
concrete mix from scratch, so it was cool to do be able to do that. Overall, the project itself was
“big production” all of the time. We had an awesome team and a great superintendent. Everyone
just had that “let’s get it done” mentality.
: Outside of construction, what are you passionate about?
R: I love to travel – I think traveling is important, exposing yourself to different cultures. You’re
able to see that, no matter where you are in the world, everyone is the same. I like to hang
out with my wife and family, go to dinner with friends, and read. We actually have a group
of friends that, it’s not really a book club, but we all read the same book. Then, when we’re
having a party or get together, we talk about the book.
: What are your challenges in respect to recruiting workforce?
R: T
 rying to find workers that care – that’s really the hardest thing. They could be trained up, know
everything they need to know, but still not care. We need people who take pride in their jobs.
: What additional assistance would be beneficial to have in regards to recruiting workforce?
R: A lot of guys come out of a training program, but they’re still so green. I’d like to see high
schools work more with kids who already know they’re not going to college. So that when they
graduate, they’d already be adequately trained and ready for the workforce. Construction also
has an image problem. We need to sell people on the fact that you’d have work for life in this
industry.
: What characteristics make a good project team?
R: E
 veryone has to care. Everyone has to be on the same page. Everyone has to be focused. But,
a project team also has to have a person on every level because there’s multiple roles to be
played. Also, as a manager or owner, you can’t be scared of hiring people that are going to be
better than you.
R: I think that the process is complicated. Maybe, in the future, it can be reevaluated and
simplified.
: What was the first thing you learned in construction?

: What’s one piece of advice you would give to someone entering or considering the construction
industry?
R: D
 on’t worry about what everyone is making or doing. Just keep your head down and work
hard. The people who need to notice are going to notice.
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R: M
 y dad passed away when I was in college, so I finished out his outstanding contracts. One of
the contracts was for a family friend, and they ended up not paying us. From that, I learned
that your contracts always have to be tight, and your relationships with people don’t matter
because it’s business. You have to protect yourself and your company.
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LEIGH LILLA
Company: David Nelson Construction
Position: Project Manager

QUEST: H
 ow did you first get into the construction industry, and what
attracted you to it?
LEIGH: I started as a design engineer right out of school, but the
	company I was with closed their doors due to the economic downturn.
My neighbor worked for Nelson and let me know when they landed a
big contract to get my resume in. That was nearly 10 years ago, and
I’ve been very happy with the switch. I was initially attracted to the
construction industry because it’s one of the very few industries where
there is visible and tangible progress at the end of each work day, and
even more satisfaction at the completion of a project.
:W
 hat’s your favorite project you’ve served on?
L: I don’t know that I have a specific favorite project - all of them present unique
challenges, lessons and opportunities. I’ve really enjoyed projects at the local airports
because I come from a family of pilots. It’s neat to get to work in an environment that I
grew up in from a different vantage point. The Skyway Rest Areas project we’re currently
working on is neat to be a part of – we are demolishing and reconstructing both rest areas
on either side of the Skyway Bridge. It is an interesting project because it is design-build as
well as a building project for FDOT, combining multiple disciplines.
:O
 utside of construction, what are you passionate about?
L: My husband and I coach CrossFit part time during the week, and I am very active at my
CrossFit gym. We also have two dogs that we really enjoy chasing around. Our group of
friends is great, and we get together with them for dinner every Thursday.
:W
 hat are your challenges in respect to recruiting workforce?
L: It seems that skilled labor is a bit of a dying art. Many of our younger guys hired come up
through their family being in the industry, so not a lot of kids out of school are coming
into the industry organically.
:W
 hat characteristics make a good project team?
L: Diversity in strengths and experience and the ability to give and receive feedback. Every
team that I’m on is comprised of individuals with different skill sets, which is required to
get the job done. No two people bring the exact skills to a team and it’s the cohesion of
those teams that gets the work accomplished. Having a safe space to discuss problems
and work through them with all of the heads together helps navigate challenges.
:W
 hat kind of industry collaboration has to take place to have a strong OJT program?
L: Feedback as far as what trades and skills are most valuable, mentorship, maintaining a
pulse on the industry and technology developments. Again, having a DOT funded program
is wonderful, I hope that more agencies can get behind something like that.
:D
 o you think public information and marketing adds value to your projects?

BE INFORMED

| QUARTER 4 2018
33

L: For sure. I think it’s important to involve people who are professionals at communicating
with affected stakeholders. They paint a realistic picture of impacts to the traveling public,
which is crucial for everyone’s safety as well as community expectations.
:W
 hat was the first thing you learned in construction?
L: Put it in writing, because if it’s not in writing, it didn’t happen.
:W
 hat’s one piece of advice you would give to someone entering or considering the
construction industry?
L: Call me, so we can hire you. It’s a great industry to work in with the best people. Put your
nose down and work hard.
:W
 hat inspires you daily?
L: Honestly, having the opportunity to coach CrossFit. Everyone in there is working to
improve themselves every day, and not every day is the best day, but you take those
marginal improvements. I think you can apply that professionally to every decision you
make – don’t take the shortcut.

CONTRACTORS

Company: Prince Contracting
Position: Project Manager
QUEST: How did you first get into the construction industry, and what attracted
you to it?
TOM: Just lingering interest from being young and being around it so
much. My dad was in the industry so I had exposure at a young age. I
took a couple of career tests that pointed me towards civil engineering,
so I went through the process of getting my degree, and I found myself
gravitating towards construction.
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TOM HILL

:W
 hat’s your favorite project you’ve served on?
T: O
 ur North Cattleman Road project in Sarasota because it was dynamic,
had a lot of moving parts, and a lot of different players. It was a
developmental part of my career at the time. I was able to to get into the
meat of the project, not necessarily the managerial aspect of it.
: Outside of construction, what are you passionate about?
T: G
 ator football.
: What’s the craziest thing that’s ever happened on one of your jobs?
T: T
 here was a drive-by shooting where one of our guys actually got shot in the arm. He was
okay, but it was nuts.
: What are your challenges in respect to recruiting workforce?
T: It’s always challenging to find qualified personnel across the board. Even when you find
someone with the skill set, they sometimes don’t have the inherent desire to perform well and
use the skill set to the utmost of their abilities.
: What additional assistance would be beneficial to have in regards to recruiting workforce?
T: Honestly, I don’t know. The skilled workforce is getting older and older, and you don’t have
as heavy of an influx of youth coming into the industry. We’re trying our best to make the
industry appealing to this generation – more attractive wages, maybe an industry “growth”
program. Maybe companies will succeed by creating a real track for their workers to grow.
: What characteristics make a good project team?
T: J
 ust the capacity to care about the job. Internalize the successes and failures of the project
and own them. It just comes down to work ethic.
: Do you think public information and marketing adds value to your projects?
T: Y
 eah, I think public information professionals serve a must needed purpose. If nothing else, it’s
a singular voice to reach out to the concerned public.
: What was the first thing you learned in construction?

: Did you have a favorite mentor in the industry? What’s something the told/taught you that has
stuck?
T: Y
 es – one of my old project managers who’s now a vice president of the company. He taught
me a lot about just dealing with people. People skills go a long way in management.

T: B
 e prepared to work and sacrifice some things for the benefit of your project, company and
career.
: What inspires you daily?
T: T
 he desire to do well and solve problems.
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: What’s one piece of advice you would give to someone entering or considering the
construction industry?
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T: T
 he first major task I was given was related to scheduling. As an intern, I was tasked with
doing a progress update based on certain milestones of the project. Not having been there
during construction, it was a challenge to go back and figure out what happened when. When
I was hired full time, my first task was to build and generate a project schedule for the job I’d
be starting.
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ALEJANDRA ZAMORA
Company: Pepper Contracting
Position: Project Manager

QUEST: H
 ow did you first get into the construction industry, and what
attracted you to it?
ALEJANDRA: When we went through the recession in 2008, I was in
design and I loved my job. But I had to find a new one, so I went to
the website of one of the contractors I worked with and filled out an
application, and just asked for them to take a chance on me.
:W
 hat’s your favorite project you’ve served on?
A: I think being part of one of the Tampa International Airport projects
– removing and replacing the entry and exit ramps in the main parking
garage – was fascinating. The parking could not be closed, and it had to be
done overnight, so the public was not inconvenienced by the noise or dust.
We had to be invisible. A floating/sliding platform two spans long was built
underneath the ramps. It was just a really challenging and creative project to be a
part of.
:O
 utside of construction, what are you passionate about?
A: I like 5k’s and mud runs. I love sports. I have two boys, and they’re at a young age, so
we’re constantly finding things to do to entertain them – we never get bored.
:W
 hat’s the craziest thing that’s ever happened on one of your jobs?
A: I went out to fix a message board, and I parked too close to the ditch. The fire fighters
had to remove me from the truck first before they could take care of the vehicle. It wasn’t
funny then, but it’s funny now.
:W
 hat are your challenges in respect to recruiting workforce?
A: At Pepper, HR does the hiring, but we take it upon ourselves to do our part in spreading
the word about jobs in construction. For instance, maybe someone here knows someone
who might be interested in a construction job. They apply, get hired, but then quit
because they don’t like it. They think it’s too hard or too hot outside to work long hours.
Finding people willing to do the job is the most challenging thing for me right now
:W
 hat additional assistance would be beneficial to have in regards to recruiting workforce?
A: Open workshops or career fairs where people are introduced and explained what
construction is about. People need to understand what they’re getting themselves into.
It’s an extremely rewarding job, but it’s hard. It’s the nature of the job, and not everyone’s
built for that.
:W
 hat characteristics make a good project team?
A: It needs a good leader who can communicate a clear vision, along with reliable people
who care about their job, the community and the future.
:W
 hat’s one piece of advice you would give to someone entering or considering the
construction industry?
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A: It’s hard work, but it’s dynamic and rewarding. When you build roadways and utilities your
foot print will last for many years to come.
:W
 hat inspires you daily?
A: The drive to be better. Every day I want to be better at what I do. My kids. My Family.
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